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• Internet, social media, web2.0

• Companies being in dialogue with their whole 
ecosystem

• Customers becoming more interested in 
participating

• Corporate gatekeepers disappearing

• Being open and honest instead trying to trick the 
customer

New Marketing is about
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• Closer contact with customers/partners

• Cost-efficient way to spread your 
message (and get feedback!) to 
potential customers

• Global base of ”fans” can be reached

New Possibilities
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Company ”brands” are becoming 

consumer brands

Company websites are becoming 

service centers
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Dear Sebastian,

Thank you for your mail and thoughts. 

I am happy that you have been invited to 

attend the WINFERENCE over the web 

and will get an opportunity to discuss 

development issues with prominent 

professionals from Finland.
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Creative leadership means exercising the 
vision to change the traditional role from 
the commander to the coach, manager to 
mentor, from director to delegator and 
from one who demands respect to one who 
facilitates self-respect.
Greetings and best wishes

Kalam
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